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NSF's Social Channels

Facebook

@National Science 

Foundation (NSF)

Instagram

@nsfgov

Twitter

@NSF, @NSFDrPanch

Pinterest

@USNSF

LinkedIn

@National Science Foundation 

(NSF)

Official Hashtags

#NSFFunded, #NSFstories



More than

1 MILLION
followers combined.

NSF's Social Channels



To share the tangible impact of 
NSF's investment in basic science, 
innovation and education in our 
daily lives.

Our Goal



Community Efforts 
Solar Eclipse, October 14



Partner Campaigns
NanoGrav: Gravitational waves from colossal black holes found using 'cosmic clocks'



Twitter Takeovers

Requirements

Must be an NSF-funded 

institution, faci l i ty or 

researcher. 

Participants must submit 15-20 

tweets about their research in 

plain language.

At least 10-15 engaging visuals 

( images, videos and/or GIFs) are 

required. 



Scientist Selfie Series

Requirements

A dynamic on-camera 

communicator.  

A compell ing STEM spark 

moment.

Interesting NSF-funded 

research and striking 

visuals.



Instagram Reels

Requirements

Striking images or video 

from an NSF-funded 

project observation or 

process.

Clips should be short —

no more than 30 

seconds.

Video cl ips must be in 

vertical  format. 



Tag NSF on Social

Tag the appropriate NSF social 

media account using the "@" 

symbol.

Tagging is always preferred, but 

i f  you can’t ,  be sure to spell  out 

“U.S. National Science 

Foundation.” 

Highlight the essential  role NSF 

played in making the research 

possible.



NSF's Official Hashtags

Use #NSFfunded to post 

about NSF-funded research 

and programs.

Use #NSFstories when posting 

about an individual’s experience 

that was made possible by NSF.



Thank You!
For questions about social media, email socialmedia@nsf.gov
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