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Media Growth

2

225

90,134 92,590

577

288

502

2022 2023

4937

% Difference

NSF in Mainstream Media

Media Mentions

Media Inquiries

Specific Mentions in New York Times

Specific Mentions of Dr. Panchanathan 3,014918

+28%

+2.68%

+13.90%

+32%

+239%
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Social Media Growth

1,220,000

469,100 494,180

184,170

1,260,000

156,179

2022 2023 % Difference (2022 vs 2024)

1,260,000

506,100

230,890

2024

95,24390,411 101,430

Twitter/X Followers:

Facebook Followers:

LinkedIn Followers:

Instagram Followers:

+3.28%

+7.89%

+47.84%

+12.15%
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LinkedIn Growth

LinkedIn saw the most year-over-year growth. 

3,178,453

117,103

4,710,923

204,911

% Change

Impressions

Engagement

2022 2023

Posts
292 417

+48%

+75%

+43%
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Web Growth

2.5M

34.1M

2023

1.9M

26.1M

2022

1.7M

31.9M

2021

Users:

Page Views:

% Difference
(2021 vs 2023)

+32%

+22%

nsf.gov/news/overviews (and sub-pages) – Dates: July—Dec 2022     – 18K

Dates: July—Dec 2023     – 98Knew.nsf.gov/focus-areas (and sub-pages) –
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Video Growth Results

6

Discovery Files Podcast

25

2,970

53

509,965 

% Change

Episodes produced:

Views:

YouTube Channel

127,396

165 415

1,310,850 

Subscribers:

Video shorts Produced:
(aka TikTok-like product)

141,261 

447,167Video short views:

2022 2023

2022 % Change

+112%

+17,071%

+11%

+15%

+193%

2023
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